
jewelry from bygone eros
moy be o goldmine
or o londminel

j twelry i rorn by 'gonc eras
l-Ilrry contaln hrclden treasures
wrrrth more than your wrldest
drrrnrs or  an exqursl te 'gem"

thal  ls  not  what l t  appears to be
. inr l  [ 'or t  h only '  a i ractron o[
u 'h,r t  rou pud l t r r  r t l  Thr ke1'  to
sPr) t t lng t l r t  t reasurt '  : rnd avord-
rn,g u purchase that  rnay wei l
c : luse a nr iUor b low up rs to un-
itrrstrnd rvhat to lotrk lor ancl
\ ! l r iu  to ' l ( )o i? o i l t  for .  Al ld now
th , : r e  i s  he lp .

Thc ntu,edir ion oi  rhc btst-
. ,  l lu tq b, ' . rk  / r  r r ' ,  11 C- Cuns The
BLn' int  CrrrJ i .  6th
i : , i r r r t ,n (CiemSttrne Press /  Janu-
rrry 2t106 /  Qualuv Paperback /
$ l . j  ! ) . ) )  i r ;  Antornetre lv{at i ins,
i l t ,  .  ancl  , \ntonrt r  C.  Bonann-. ,
Lt ,  . \  .  A.S.r \ . .  lv1.Ll .A. ,  wrrh al -
t r rst  400,000 cr)p les ln pnnr,
has nou added an eye-opening
chrptcr on antitlue und penocl

1r'n,r:ir;,', covering all c,f rhe most
iolL:ctrble periods. Thrs bo,rk rs
;rn rnvalrrable sourcc ()f essenttal
in iormi lLt( )n lur  rn;  unc tntcr-
(  5 l rL l  ln Jcwdlq l rurn bygonc
tri.ls. wherher ytru are buying,
selhng.  or  srmplv lncreaslng
\  o r l r  . r pp t cL  l an , rn  r nd  undc r -
sLandrng.

";\ntrquc 
and perrod jcw,elr;'

pirces are a major source ol rare,
valuable gemsrones thar are t ru ly
natural  ( that  rs,  not  arrr f rc ia l ly
lmPr()vcd),  '  

sa1,s AntOtne t tc

l' ' latlins, one ol rhe counrry's
rnost hrghll' respecred gern and

1t'rvelr;, experts. According to
Nlathns,  vrr tual ly  a l l  sapphires,
rubres, enreralds, and many
other gemstones have for many
decades been routrncly sub-

lct  ted to vanous t reatments to
lmpr()ve therr  ; rppearance.  Untt l
rc !cnt ly .  thrs lacr  was nr t t  drs-
closecl to consumers. Begrnnrng
rn rhc l r )70s.  thrre was a srgni f r
cant  drop rn rhe value oI  rhese
gems as a result of the rnflux of
trealed gemstoncs; the supply of
stones-albert, treated stones-rap-
rdll' rncreased and outpaced de-
mand. At the same trme, Marlins
explains,  the value of  the rarc,
precrous, truly natural gems,
also dropped. That is, untrl ro-
d.)

According ro Mat l ins.  "With-

oul drsclosure, no one reallzed
the re were really two drfferent
gemsr0ne markets I )  natural .
tunenhanced gemstones,  and 2)

(Mahwah, NJ)

'  nrr tural '  gemst()nes,  meanrng
' 'produccd 

by nature bur rm,

1 ' r , . r ' r d  l t ;  l t um : i n  r n t r ncn l r on '
Now rhar rhe Fcderai  Trade
L-()nrmlsslrrn rtqulrcs drsclosure
( r f  t r ea tmen ts ,  pc ( )n l e  a re  com lng
to undersrand thar rhere are dr f -
lerences and, says Marlins, col-
lectors and connorsseurs are
seeking truly natural gemsrones
of fine quality. "Prices are in-
creasing dramarically for rhese
gemsrones because demand rs
lncreaslng but supply is not,"
Matlins continues. "Natural ru-
bres, sapphrres and emeralds are
among the raresr of all gems ro-
day becausc, with very rare ex-
cept lons,  narure stopped pro-
ducing them decades ago." An-
tique and periodjewelry espe-
cially jewels conraining colored
gemstones, offer unique oppor-
tunities for the astute, counsels
Mathns.

For those rvho are more lnrer-
ested rn modem jewelry Mathns
is qurck to point out rhar rhere's
nothrng wrong with buying a
treated gemstone. "ln fact, were
rt not for the use of treatmenls
to make more gemstones avail-
able forjewelry use," she ex-
plains, "only 

the worlds weahhi-
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est would be able ro enjoy wear-
ing fine rubies, sapphires and
emeralds today." On the other
hand, for those who aren't
wealthy, Matlins adds rhat there
are also some wonderful chr:ices
for anyone who wanrs an aJt'ord-
able natural gemsrone. In thrs
edition ot Jewelry & Gems:The
Buying Guide, she includes a
list of beautiful, lesser-known
gemstones that are not
routinely treated-in every color,
and for every budgetlems
that are iust starting to move
into the spotlight.

Whether you prefer an
antique or modern jewel, a
naturaI or treated gemstone,
the new
Jewehy & Gems:The Buying
Guide, 6th Fdftion will open
your eyes to the many choices
that await you. lt will show you
how to get what you really
want, at an appropriate price
and, most important of all, how
to avoid the clever scams and
deceptions that can result in
costly mistakes.

For more information
contact Gemstone Press,
Woodstock, VT 05091 . Tet:
(800) 962-4544
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